


You might be thinking that we’re constantly 
showcasing Paradigm Direct’s ‘Unstoppable 
Prosperity’ campaigns. And you’d be right! But 
that’s only because we’re constantly testing and 
improving results for them.

Take this landing page: 

2CLICKS TO CONVERSIONS REPORT

At the beginning of December, the conversion rate 
was around 17%. 
 
But we were able to boost CVR by more than 
100% – twice! 
 
How’d we do it? Lead Optimization!  
 
This is a targeting strategy on FB that makes a 
huge difference for your leadgen. Before we 
switched our lead campaign objective to lead 
optimized, we were optimizing for purchases, 
which made it harder for our campaign to get out 
of the “learning phase” on Facebook. 
 
The learning phase is when Facebook’s AI 
learns the best places and people to show your 
ad creative. In order to get “out” of the learning 
phase, you need to achieve 50+ “conversions” in 
7 days. 
 
While we were optimizing for purchases, we had a 
smaller test budget, which meant that we weren’t 
meeting the 50 conversions needed in 7 days.  

But as soon as we switched to “lead optimized”, 
the conversions started rolling in and we were 
able to get out of the learning phase. Why is this 
so important? Because from our experience, 
almost all campaigns improve metrics by up to 

CASE STUDY

CASE STUDY
One Simple Targeting Tweak 
Cut CPA By 52% In One Month

https://get.unstoppableprosperity.com/unstoppable-prosperity-book-fb-spm/f.html


20% once they get out of the learning phase, but 
we were able to cut CPA by 52% and CPL by 78%, 
which was a MASSIVE win.

The lesson here? For many brands and 
businesses, they’re constantly getting stuck 
in the learning phase, especially eCommerce 
businesses. 
  

If you’re an eCommerce brand with a small budget 
to start with, it’s probably best for you to target 
“add-to-carts” instead of “purchases” if you’re 
trying to get out of the learning phase.
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One of the biggest value adds in the C2C Report 
is new tools and technology that can help level 
up your marketing. This month, we’ve got a really 
great one for you: Foreplay.

This is some seriously awesome ad tech. 

Foreplay gives you ad inspiration (you can 
save ads from TikTok and FB ad library without 
downloading/uploading or dealing with broken 
links), helps you organize your ad library with 

custom tags and filters, and facilitates sharing and 
collaboration with team members.
It’s incredible enough that I wanted to highlight it 
as a dedicated spotlight in this month’s C2C.

Here’s how it works:

Start with Foreplay’s Discovery Page: Check out 
crowd-sourced top-saved ads from the ForePlay 
community filtered by niche, format, and platform. 
You can use this to find ad ideas specifically for 
whatever platform you want to use for your new 
campaigns, which is a HUGE plus.

NEW YEAR, NEW AD RESOURCES

https://www.foreplay.co/?via=spm
https://www.foreplay.co/?via=spm


Then use your Foreplay Discover Board & Briefing 
Tab:

Briefing Tab: Lets you easily brief your team with 
ad inspiration from other top-performing ads 
by adding examples directly from your foreplay 
library along with a description, reason for 
inspiration, ad specs, products listed, storyboard, 
and a built in submission/review section.

Then use the platform for collaborating with your 
creative team to decide on new ad angles.

The platform has over 60,000 ads saved by users 
and can cut your ad creation time in half!

Click here to learn more about Foreplay.
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We’ve talked a lot about TikTok the last few 
months, and for good reason. TikTok is taking over 
in a big way! There are 1.5 billion active users who 
turn to TikTok to find new ideas and brands. And 
they buy from TikTok. A lot.

The platform is growing 142% year over year, and 
running ads there is like running ads in FB’s early 
days (in terms of value per dollar).

Especially with their new tools.

TikTok’s “Focused” View now gives you the option 
to only pay for your TikTok ad placements when 
“users have voluntarily watched an ad for at least 
6 seconds or when they interacted with the ad 
within the first 6 seconds”

So that means you’re only paying for your ads 
when a qualified lead is viewing it.

Which means less ad spend for better leads.

And when you use TikTok’s ‘CapCut’ editing, your 
conversions should go way up!

TIKTOK TAKING OVER

https://www.foreplay.co/?via=SPM


CapCut is a totally free, easy-to-use video editing 
tool with filters, audio & visual effects, and video 
templates that’s perfect for TikTok.

Pair it with another free resource, ChatGPT, and 
use it to write TikTok scripts and your TikTok 
marketing could hit new milestones on a regular 
basis.

ChatGPT is an opensource AI that you can use 
to write social media posts, blog posts, scripts…
you name it! This is by far the most advanced 
copywriting bot out there right now and it’s 
completely free.

AI is one of the biggest trends in 2023, and 
ChatGPT is a big reason why. Check it out if you 
haven’t already!

"Congratulations! You have made 
such excellent Top Ads that we 
would like to share them with whole 
market to inspire others."
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Ads are always hot! That’s why we’ve shared so 
many of our best performing ads for our readers. 
But this month’s ad review is extra hot, possibly 
because of the roaring fire behind our very own 
Chris Hilton in this ad for Mauldin Economics. 

See the message they sent us!

Not only did this ad slash our client’s CPL by 30% 
on Facebook, but it performed so well across all 
channels, that TikTok is featuring this ad in their 
“Top Ads” section of their website.

So not only was this a huge win for our client, it’s 
also a testament to our video department and 
the amazing ad creative they pump out on a daily 
basis. 
 
Check out the TikTok Top Ads Library and see for 
yourself!

BONUS: Hottest Ads of the Year?

Do you want to work with our team to 
develop your own TikTok Ads? Reach  
out to charlie@strikepointmedia.com  
to get started.

https://ads.tiktok.com/business/creativecenter/inspiration/topads/pc/en?region=US
https://www.facebook.com/ads/library/?id=1366258690792747
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And by 1930, Pepsodent was available in China, 
South Africa, Brazil, Germany, and anywhere 
Hopkins could buy ads. A few years later, most 
of the modern world adopted the habit of 
toothbrushing. 

So how’d he do it?

Here’s the actual ad that changed the world:

Fun (or not so fun) fact: Around 1915, less than 7% 
of the US population brushed their teeth.

Today, that number is over 90%, with 70% 
brushing twice a day! 
 
And we have a copywriter to thank for that 
improvement in personal hygiene! 
 
Now, to be clear, advertisers were trying hard to 
get the habit to take hold, but nothing worked. 
They tried educating people on why they should 
brush their teeth, but that failed horribly.  
 
They tried selling the health benefits, like focusing 
on the prevention of gum and tooth decay. But 
that failed, too.  
 
Nothing seemed to work for them. 
 
Until a copywriter named Claude Hopkins was 
recruited by the inventor of Pepsodent toothpaste.  
 
Hopkins created a direct response campaign that 
changed everything. By 1925, Hopkins’ efforts led 
to over 65% of Americans using Pepsodent.  

COPY CORNER

How A Copywriter Created  
A $35 Billion Industry



Notice anything specific? 
 
This may seem “standard” today, but in 1915 … 
completely revolutionary.  
 
First, and most importantly, Hopkins stopped 
trying to preach the benefits of toothpaste. Forget 
about healthy gums, forget about tooth decay 
prevention, forget everything other than what the 
customer cares about: beauty. 
 
Hopkins leaned into the “what’s in it for me” 
approach, and said “hey, your teeth are 
disgusting, but this toothpaste makes you more 
attractive by giving you whiter teeth.” 
 
Then, to really hook readers, he added a CTA: get 
a free 10-day tube by mailing the coupon to the 
company’s headquarters.

And it worked!  
 
This was the first of many, many ads that ran over 
the years.  
 
The ads leaned into the beautification benefits of 
toothpaste.

But it wasn’t just newspapers, Hopkins ran ads on 
billboards:

And even short films to take advantage of cutting 
edge media platforms (cough cough, like TikTok):

Through it all, he moved away from features and 
focused on benefits – specifically, the benefits 
buyers cared about most, and in the process, 
he took an industry from basically zero to $35.5 
billion in value today.  
 
Moral of the story? Remember that it’s not about 
what you want to say, it’s about what your 
customers need to hear. 
 
Talk to your customers and see what’s most 
important to them. Identify their problems, then 
frame your offer around that specific solution.
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It feels like life at Strikepoint Media stays in the 
fast lane.  
 
But that’s only because that’s exactly what’s 
happening. 
 
We don’t believe in sitting still. That’s why we’re 
always creating new content and looking for ways 
to add value for our incredible clients. 
 
For example, here is new content you’re REALLY 
gonna want to check out:

Both posts are pretty quick reads, but they are 
packed with value. Understanding your customers 
makes it a lot easier to create a relationship with 
them and create buyers and raving fans. 
 
And email marketing might be the biggest, most 
important marketing trend of 2023. 

These are both critical focuses at ACS FEST 2023. 
 
Guys, I can’t say enough about this conference. 
We’ve seriously gone all in on the event, and 
making it a huge springboard for 2023’s success 
for all attendees. We’re talking AI, email marketing, 
simple ways to create new buyers, how the 
biggest companies in the world are scaling right 
now, and a whole lot more. 

WHAT'S HOT 
AT SPM
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The Customer Value Journey: Explained
 
Master the Art of Email Marketing

https://www.acsfest.com/
https://www.strikepointmedia.com/blog/customer-value-journey-explained/
https://www.strikepointmedia.com/blog/master-the-art-of-email-marketing/
https://www.strikepointmedia.com/blog/customer-value-journey-explained/
https://www.strikepointmedia.com/blog/master-the-art-of-email-marketing/


We were also invited to TikTok’s  “2023 TikTok 
Forward” event in LA.

We had to sign an NDA on that one, so we can’t 
share exactly what we learned, but wow are we 
excited about TikTok’s new features and initiatives. 
Needless to say, you should be too.

 
This year’s event is in Newport Beach instead 
of Las Vegas so that we can all focus on the 
event itself rather than the party. But don’t worry, 
we’ve got an epic party planned to kick things 
off the night before, and then a truly special VIP 
mastermind the day after.

Grab your tickets now before the event sells out 
to get the most out of 2023’s opportunities.

So that’s how we’re starting 2023, but we finished 
2022 just as strong at Benzinga’s Fintech Day and 
Future of Crypto event. 
 
We chatted with a ton of industry experts and 
some of the top fintech/crypto companies in the 
world. And I was honored to act as moderator on 
the “Winning Customers in Bear Markets” panel! 
 
You can check out the recording here at 05:01:30.
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That’s it for this month’s issue! As always, if you 
have a question, if there’s anything you’d like to 
see more of, or that we can do better, please reply 
to this email and let me know directly. 
 
And from all of us at Strikepoint Media, Happy 
New Year! 
 
Let’s keep the wins coming in!

P.S. Subscribe to our YouTube channel if you 
want more regular content and guidance for free.

Jeremy Blossom 
CEO, Strikepoint Media

https://www.acsfest.com/
https://youtu.be/SgWZSfNtH8Q?t=18090
https://youtu.be/SgWZSfNtH8Q?t=18090
https://www.youtube.com/channel/UCzfhlrk4IDOgZLC5ZHdi2AA

