


There’s no question about it, ads are always a 
hot topic, which is why we review them each and 
every month for you in our C2C Report. Whether 
it’s email, video, image ads, or text, we rely on 
ads for generating the customers who fund our 
businesses.

But this month, with Black Friday almost here, ads 
are even more important.
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To help you get ready for the rush, we’re looking 
at ads that convert, and exploring why they 
convert.

Hopefully, these creatives provide some 
inspiration for your own high converting ads!

CTR ISN'T EVERYTHING.

In the past, Strikepoint Media has put a lot of focus 
on optimizing ads around clickthrough rate (CTR).

Traditionally, if you’ve got a CTR over 2%, that’s a 
good ad. If you’re under that, the ad isn’t great.

But that’s not really the case anymore.
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Now, to be clear, I’m not saying ignore CTR, because it’s still a great metric to gauge your ads, but the 
better questions are “does having a great CTR actually accomplish our goal? Does it actually drive leads 
and sales?”

The answer there is … not always.

Here’s a perfect example from Benzinga.

The CTR for this ad, which I pointed out above should generally be over 2.0% for a good ad, came in at a 
sickening 0.4%, with a cost per click (CPC) around $10.

Both of those metrics are extremely high, and if we were going by just those front end metrics, this ad 
would be considered a failure. But we’d have missed out on a HUGE opportunity for our clients.

The end result CPA (cost-per-acquisition) beat the expectations… 
 
On TikTok we beat the client goal by 30%
On Facebook we beat the client target goal by 20%
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https://strikepoint.wistia.com/medias/tk7qx9l18r


Obviously there are not as many people clicking 
on this ad, but the ones who are clicking are high-
ly qualified and ready to convert.

Moral of the story? Keep in mind that ads are just 
part of your marketing, and the ultimate decider is 
whether your funnel is profitable or not.

It’s part of a funnel, remember that.

Check the ad out for yourself, starring our very 
own Chris Hilton who wrote, starred in, and edited 
the ad – and can do the same for you! Just email 
charlie@strikepointmedia.com to get this super-
star on the case.

Here’s another great example from Manny 
Khoshbin.

The ad shows a preview of a member call showing 
Manny actually going through a property valuation 
live with his members. He gives insights into the 
good and bad of deals that his members were 
considering buying, and shows what people can 
expect from him. 
 
And while we can’t share specific numbers for this 
ad, you can see that the engagement is nothing 
special. 107 reactions … 6 comments … 5 shares.

Again, on the surface, you’d think this ad was a 
failure. But it was in fact a homerun.

The Cost Per Call beat the client target goal by 
20%.

The Cost Per Discovery Call beat the client target 
goal by 30%.

And best of all … the Cost Per Strategy Call beat 
the client target goal by 56%!!!

This ad directs to a free training video explaining 
why viewers should invest in commercial real 
estate, and prompts them to book a call with 
someone from Manny's team. The call is a 15 
minute strategy call where the team sells them 
into Manny’s offer.

And while every sales agent will tell you they 
prefer as many calls as possible, these agents 
are happy with their call volume because of the 
conversions.

Moral of the story: same as before, remember 
that your ad is just a part of your funnel, and the 
ultimate decider is whether or not your funnel is 
profitable.
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https://www.facebook.com/304161699790900/posts/2163434023863649?dco_ad_id=23851380761760688&dco_ad_token=AaryVbfMBBn_tuMMDckuA0Cq2CmT06zLO2VGyANIzd9Wpkwg_DltsjqXU0_x9MGt2CTdqLWGNuq-oIs
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CTR may not be everything, but it sure doesn’t 
hurt, right?

Of course we want high clickthrough rates on all 
our ads – so long as they convert on the backend. 
And there’s a really great way to do exactly that: 
give away free money!

BONUS: Tried and True

This ad from Coinmetro is a great example of how 
to get killer CTRs, coming in at a redhot 4% on 
Facebook!  
 
It’s no mystery, they’re giving away free crypto for 
referrals, not just for the referrer but the new user, 
too. And they’re paying out lifetime commissions 
on any referral’s processing fees. 
 
This is a tried and true method of getting new 
leads, and when done right, can work in just about 
any setting.
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Whether you’ve got a strong CTR or not, an ad 
is worthless if no one bothers to look at it, right? 
That’s why getting them to stop scrolling is vital to 
an ad’s performance in any capacity.

Our ad superstar Chris Hilton comes to the rescue 
with another masterpiece he wrote, starred in, and 
edited.

Check out this gem to see why almost everyone 
who saw it stopped scrolling to watch.

BONUS: Stop the Scroll!

This ad produced a 60% thumb stop rate, meaning 
60% of people it was served to stopped and 
watched for at least 3 seconds, which is absolute 
gold for any ad.

The end results:

CTR is hovering around 5%, compared 
to 2.5% on static images. What’s most 
impressive about this ad is it has generated 
a 60% Thumb Stop Rate (meaning 60% of 
people this ad is served to watch at least the 
first 3 seconds).
 
CPL beat the client goal by 30%.

If you want Chris working on your ads, just 
email: chris@strikepointmedia.com 

https://strikepoint.wistia.com/medias/s8ilz4o42a


User-generated content is the king of lead gen 
right now., and that’s a ‘trend’ that won’t disappear 
anytime soon. So if you’re not creating UGC style 
ads, you’re missing out on a huge opportunity. 
 

To be clear, ‘user 
generated’ doesn’t 
mean these ads 
have to come from 
actual customers, or 
even actual users. 
Here are some 
successful examples 
from our own library 
to spark some ideas 
for your creatives. 
And if you need 
these done for you, 
hey that’s what we’re 
here for!  
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Absolutely no one is looking past Black Friday, 
but with a new year just a couple months away, 
marketers and business owners need to know 
what’s working for 2023.

That’s why we put together a list of marketing 
trends you need to know before next year.

Just email charlie@strikepointmedia.com and 
we’ll handle it for you. These ads are so effective 
because for the most part they’re considered 
more authentic than typical polished ads. 
 
The thinking here is that since users have no 
connection to the brand, it seems more genuine 
and trustworthy. 
 
Try some testimonial or ‘unboxing’ demonstration 
videos for your next UGC ads to see how powerful 
this marketing trend can be for your business.

Another crucial trend for businesses to follow is 
interactive content and marketing. 
 
It works because people love participating in 
things. They love being asked a question and 
getting to be heard. Who doesn’t like to share 
their opinion, right? 
 
See, the average attention span has shrunk to 
almost 25% over the last few years, which means 
we as marketers have about 1 second to grab 
someone’s attention and all of 8 seconds to hold 
it. 
 
No one has time for long pitches anymore, so we 
want to be short and punchy!

MARKETING TRENDS FOR 2023

UGC Still MVP

Mix It Up With Viewers

https://app.frame.io/presentations/5a643680-2cf1-4e8a-b535-abb7f4b51ee6


Or …

Get them involved.

If someone is focused on something, they’ll stick 
around longer.

What that ‘something’ may be is up to you, but 
marketers need to provide dynamic experiences 
that call for two-way engagement to really hook 
leads.

Here are some examples of interactive marketing 
strategies:  
 
Interactive videos 
Quizzes and assessments 
Contests 
Interactive maps 
Interactive storytelling 
Live events
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Just about any ecomm site has a real-time 
messaging option for support. These little 
messaging bubbles make it easy to communicate 
with someone at the company and get questions 
answered fast.

So the question you need to answer quickly now 
is … why aren’t you doing this?

There are tons of services that offer this 
functionality, and it’s proven to increase 
conversions because you remove objections and 
response times, letting businesses sell to buyers 
while they’re still interested in making a purchase.

Because the longer they think about buying, the 
more they talk themselves out of it.

Real-time messaging lets you strike while the iron 
is hot!

Now, obviously there are more trends to pay 
attention to next year.

And we’ve listed out a few more for you with our 
Marketing Trends For 2023 blog post.

You’ll see the topics above (plus a few more) 
with actionable steps on how to take advantage 
of each trend and implement it into your own 
marketing.

But these ideas are proven, and could instantly 
boost your business to start 2023 off strong.

Read the blog post now to see how to improve 
even more.

Real Time Messaging

https://www.strikepointmedia.com/blog/predicting-2023s-marketing-trends/
https://www.strikepointmedia.com/blog/predicting-2023s-marketing-trends/
https://www.strikepointmedia.com/blog/predicting-2023s-marketing-trends/


Get the full details and see just how good a deal 
you’re getting at www.acsfest.com – and grab 
your ticket while you’re there!

All modesty aside, this year's event was created 
to be the preeminent marketing event for every 
business, and we've put together a seriously 
impressive format for attendees this year (FYI 
there’s a very limited number of tickets available, 
so don’t wait to grab yours). There’s been a lot 
of changes to the 4th iteration of our flagship 
event, and we’ve gotten a lot of questions about 
them, with the most common one being about the 
change of location from “fabulous” Las Vegas, NV 
to upscale Newport Beach, CA. 
 
“Why would you leave Vegas?? We LOVE Vegas! 
It’s so much fun!”

Since we’re talking about Black Friday, we should 
probably mention our own Black Friday treat … but 
you don’t have to wait til then to get it. Because, 
after all, who doesn’t love a good deal?

Since that includes us, we’re offering a ridiculously 
low price for ACS FEST 2023 with early bird 
tickets!

PREVIEW: 
ACS FEST 
2023
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http://www.acsfest.com


Of course Vegas is fun – that’s why so many 
conferences take place there. 

But this year, we really focused on what matters 
most: results. 
 
That was the key factor in every change we made.

Vegas may be fun, but the hangovers and 
distractions are not.  
 
ACS FEST is meant for real learning, huge deals, 
and creating true relationships and partnerships.

How?  
 
We’re limiting the event to 200 people total, 
so you can get face time with each and every 
attendee – and all the speakers!

That’s how you get results. Ask questions, get 
firsthand help, and really grow your business.

And honestly, we didn’t feel like that was really 
possible in Vegas.

Plus, we're still having plenty of fun with our 
rooftop party at Topside to kick things off, and a 
VIP Mastermind to round us out!

Get all the details at www.acsfest.com.

I promise that this year’s event will be absolutely 
incredible, and packed with value.

I wish all our readers could go, but there’s only 
room for 200, and tickets are already selling fast 
with that big early bird discount.

Get your ticket and join me for the rooftop party 
– drinks on me!
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http://www.acsfest.com
http://www.acsfest.com
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Last month, we talked about USPs and really 
tightening up your message. But this month it’s 
not about a unique selling proposition, it’s about 
finding a unique and engaging way to hook your 
leads.  
 
Find a story no one else is telling about an 
opportunity to build wealth, or a problem that will 
affect their wealth… they’ll listen up if you make it 
something different than the norm. 
 
An overlooked signal that always precedes a 
significant market collapse, going off right now … 
and the one asset that actually booms when the 
signal sounds. 
 
Or … “I made $892,317.64 in 2022 trading 1 
hour a day. Here are the 3 setups I traded” (But 
you better have allll the records and results for 
compliance purposes if you write something like 
this). 
 
You don’t have to create a new controversy or 
make something up. Just find a different way of 
saying what’s already there. 
 
And it doesn’t have to be a news story, it can be a 
personal story.

Give it a go, you’ll be amazed at the results.

Pop quiz, hotshot: What do you sell?

It doesn’t matter what your niche is, or your offer. 
Whether it’s a product, a service, or education… 
We all sell the same thing.

Solutions and ideas.

In financial marketing, this is especially true. We 
sell the idea of what our leads can accomplish 
with our solution. And our primary objective 
when we’re creating ads is to FIND IDEAS THAT 
EXCITE THE READER!

That’s how we capture a lead’s attention and 
generate responses.

And a great way to do that is to find a story no one 
else is telling.

Financial buyers tend to be more ‘aware’ than 
other buyers. They watch the news, they read the 
papers, they talk to friends … 

They’re constantly looking at stories. 

So what makes your story stand out?

COPY CORNER

Solutions and Ideas



Part of what makes our team so effective is that 
we all appreciate one another.  
 
We’re grateful to get to work together and spend 
plenty of time together even off the clock. It’s what 
makes us so close, and it’s why we all work so 
well together.

So while Thanksgiving may be coming up, we're 
still celebrating Halloween! 
 
Check out SPM’s little “monster mash!” from last 
week!

Another month, another celebration for Strikepoint 
Media, right? 
 
It’s true though, we celebrate our people as much 
as our awards.

SPM NEWS
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That’s it for this month. As always, if you have a 
question, if there’s anything you’d like to see more 
of, or that we can do better, please reply to this 
email and let me know directly.

Again, thank you to our amazing friends, clients, 
and family who make this all possible. And as 
usual, the only thing we ask in return for this 
content that we spend all month putting together 
is that you please share the newsletter with your 
friends and colleagues if this is helping you!

Happy Thanksgiving, and we’ll see you all in 
person soon for ACS FEST 2023! 
 
Let’s keep the wins coming in,

P.S. Subscribe to our YouTube channel if you 
want more regular content and guidance for free.

Jeremy Blossom 
CEO, Strikepoint Media
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That’s why we want to give a big shout out to DJ, 
celebrating his 1 year anniversary, and to Andrew 
Todd, celebrating his 3 year anniversary, with SPM!

And of course, happy birthday to Claire and 
Danielle!

Lastly, Strikepoint Media is hiring a Digital 
Marketing Coordinator!

If you or someone you know fits the bill, give us a 
shout! Go to this link to fill out an application and 
we’ll see if it’s a fit.

https://www.acsfest.com/
https://www.youtube.com/channel/UCzfhlrk4IDOgZLC5ZHdi2AA
https://careers.strikepointmedia.com/o/creative-director

