


2CLICKS TO CONVERSIONS REPORT UNIQUE AD CREATIVE

We’ve run ads on just about every platform 
possible for these campaigns, nearly all of which 
have been successful. And while we’d love to take 
all the credit, Charles is just so good that it makes 
our job easier. 

So we expanded our testing into email marketing 
with this piece of ad creative:

UNIQUE AD 
CREATIVE
Unstoppable Emails

Most of our readers are familiar with Charles 
Payne by now. 
 
His Unstoppable Prosperity campaigns have been 
… unstoppable! 
 



Looking at this email, there’s a few things to take note of:
 
The email starts by saying “Please pay close attention to this urgent message…” and gives them a direct 
request that catches their attention …

There’s a picture of Charles Payne immediately to the right of that message…

It sells the click, not the offer… 

And it uses facts that aren’t really on display all that often (household debt and credit cards) to hook the 
reader’s attention. Most readers are used to getting emails about inflation and recession concerns, but 
talking about something so relatable gets their attention in a unique way. 
 
Readers can’t help but be intrigued, which is why this email generated a 89% Increase in CVR (click to 
lead ratio) to this webinar registration page: 

 
Because the reg page matches the messaging of the email so perfectly, it’s no surprise that this convert-
ed well. But even we were surprised at the end result: a 483% ROAS 

Moral of the story? Email marketing is still king! It’s extremely effectively given the right audience and 
targeting efforts.
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If you watch this youtube ad it’s unlikely you’d 
realize this comes from the big brains at Crypto 
101. 
 
That’s because there is some seriously masterful 
messaging going on here!

Crypto was built on the foundation of anonymity, 
and this video targets that with an extremely 
unique message that is almost irresistible: Amazon 
is scanning palms to process payments. 

It’s an urgent message about the death of privacy, 
freedom, and anonymity, and there’s zero mention 
of crypto whatsoever.  

Masterful Messaging

Instead, the host begs the viewers to go watch a 
free documentary, which they register for at this 
lead capture page.

It’s a truly unique angle, which is why the ad 
produced a nearly 5% CTR! 
 
The lesson from both of these brilliant ads is 
that businesses should try to find a new way to 
highlight your core values and principles. 

If that’s something you’re struggling with, 
just email: charlie@strikepointmedia.com  
and we'll be happy to help!

https://www.youtube.com/watch?v=5EHmXqvAbUo
https://www.youtube.com/watch?v=5EHmXqvAbUo
https://www.americalaststand.com/registration-1/
https://www.americalaststand.com/registration-1/
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YouTube is the second largest search engine in 
the world behind Google, giving us a massive 
advantage when it comes to targeting.

And even though they’re not there to watch you, 
SPM’s YouTube Ads Masterclass shows you 
exactly how to change that.

You’ll see how to get them NOT to hit the skip 
button, and to keep them engaged as they want 
to watch your ad.

Want to know what the biggest obstacle is to 
running successful YouTube ads campaigns? 
Attention spans.

You get 5 seconds to make an impression and 
hook your audience, which is no easy task.

So we went ahead and created a YouTube Ads 
Masterclass that EVERYONE should watch 
immediately. 

MASTERCLASS

“Skip-proof” YouTube Ads

https://youtu.be/qX_XJvCT91I
https://youtu.be/qX_XJvCT91I
https://youtu.be/qX_XJvCT91I
https://youtu.be/qX_XJvCT91I


This is so important because YouTube ads are 
significantly more cost effective than running ads 
on Google or Facebook – when done right, at 
least… 
 
Our free video shows you:

And a whole lot more. 
 
It’s basically a goldmine of information, one of 
which I could not be more proud of our team for 
creating.

I don’t say “must watch” often, but seriously guys, 
this may be the single best piece of content we’ve 
produced this year. This is the piece I mentioned 
at the start that I was considering packaging and 
charging for (still might, actually).

It’s that good. 

Click this link to watch it now.
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Unique intro ideas to hook your leads 
 
A simple way to engage them with the 
questions they’re already thinking about 
 
A thorough (but simple) walkthrough of the 
most important YouTube metrics, with a clear 
explanation on how to get the most out 
of them and optimize as a result of those 
metrics

If you’re not using TikTok by now, you’re missing 
out on a HUGE lead generation channel. It’s a 
unique platform with a unique audience who loves 
to buy.  

The key to success is just like any other ad 
platform: find what’s working for you and scale 
it; and TikTok just made that a lot easier with 
their new ‘Second-By-Second Creative Analysis’ 
feature.
 
There’s a reason we’re showcasing this tool – 
because it’s incredibly powerful! 

TikTok’s Creative Analysis feature shows trends by 
metric day over day, specific to creative variants. 
That means that you can use this feature to match 
performance with extremely specific events in the 
market. Before, the only way to track this kind of 
data was by campaign, but now we can look at 
specific ad angles, headlines, etc. 

In our testing, spikes in CVR/Clicks consistently 
matched with direct CTA callouts such as click the 
link below, sign up now, enter your email, etc. 

Spotlight: Unique Ad Tools 

https://youtu.be/qX_XJvCT91I


What we learned is that a lot of clicks occur in the 
first 1-2 seconds, which implies that most of the 
audience is watching the full ad in its entirety, then 
clicking once it restarts.

This feature could be extremely helpful for 
optimizing your ad creatives in the future!

But TikTok’s creative analysis isn’t the only great 
tool in your arsenal.

From a tech standpoint, AI tools are super hot. 
Unbounce just released a tool called SmartCopy, 
an AI operated copywriting tool that helps you 
expand, rewrite, or even create prompts from 
scratch. Click here to get started with Unbounce.

For anyone struggling with copy, SmartCopy could 
work miracles for you.
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of a good or service in your country, you need to 
stand out from the crowd.  
 
So what makes you different from the 
competition?  
 
The answer to that is your unique selling 
proposition (USP).

If you nail down your USP as a headline, it 
answers the big question on every prospect’s 
mind: Why should I do business with you over 
someone else (or doing nothing at all)?

Keep in mind, that doesn’t just mean doing 
business with you, it also means why should I 
watch your video, or read your ad, or opt in to 
your offer when I can do that with someone else, 
or just keep doing nothing at all?

COPY CORNER
Unique Selling Proposition

Our Copy Corner section always focuses on how 
to improve your copy, wherever it may be in your 
funnel.  
 
We regularly highlight the importance of 
communicating the benefits of your offer, but we 
haven’t talked much about what makes your offer 
unique.  
 
That’s vital. Not just for your offer, but your 
business. Unless you’re literally the only supplier 

https://unbounce.com/your-invitation/?gspk=V3pvbDVmTHlSTw&gsxid=AHhAYXjv3ep6&utm_medium=Wzol5fLyRO&utm_source=AgencyPP


The answer to this question should be an 
incredibly compelling reason that gives someone 
a reason to take action.

One of the most famous examples of this was 
Domino’s Pizza. Their USP was simple but 
effective: Fresh, hot pizza delivered in 30 minutes 
or less, or it’s free.

That USP (and maybe the ‘noid) helped turn 
Domino’s into a household name. No other pizza 
company offered that kind of compelling offer, It 
made Domino’s truly stand out, and gave people a 
reason to order a pizza. 
 
So what makes a USP effective? In order for a USP 
to work, it must be… Unique!

What can you provide that no one else can offer in 
the same way? Are you the cheapest option? The 
fastest? Do you have an absolutely bulletproof 
guarantee? Or maybe it’s something simpler.  
 
For example, looking at the ads below…

Why should someone opt in? Because they’ll get 
free options alerts from a veteran trader.

Why should someone opt in? Because they’re 
going to learn about an IRS loophole that can save 
their wealth.  
 
Do other people offer these same types of 
campaigns?  
 
Probably. But if you can make your offer stand 
out, market your brand well, and really deliver 
some value, you’ll find yourself with a ‘unique’ 
opportunity for some serious growth!
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That INC 5000 recognition felt incredible, but then 
it got picked up by Yahoo! Finance, MarketWatch, 
and a bunch of others, and that took us “to the 
moon” as the cool kids say.

We’re celebrating another work anniversary 
(happy 2 years Anna!), and ACS Fest 2023 
preparation is well underway.

This year is going to be so different than previous 
years.

New location, new format, new … well, new 
everything.

And it’s going to be GREAT.

This has been one of those incredibly rewarding 
months for Strikepoint Media, one that really 
reminds me “why we do what we do.”

Our clients have been absolutely crushing it with 
our help this past month.

And for anyone who didn’t hear the big news, we 
made it into the INC 5000 List for the second 
time, coming in at #2,563, which puts us in the top 
0.07% of all private companies in terms of revenue 
growth.

SPM NEWS
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https://www.inc.com/profile/strikepoint-media


That’s it for this month’s edition of the C2C Report! 
As always, if you have a question, or if there’s 
anything you’d like to see more of or that we can 
do better, please shoot me an email and let me 
know directly.

Guide to eCommerce Marketing

5 Reasons Why You Need to Hire a Digital 
Marketing Agency

And our No B.S. Marketing Tips that Just 
Work!

PART 1 
 
PART 2 
 
PART 3

For anyone who wants to stay ahead of ticket 
increases and take advantage of that super early 
bird rate, reply to this email and I'll personally add 
you to our early-bird waitlist. 
 
And of course, the content engine continues to 
churn! We really outdid ourselves this past month. 
You already saw our YouTube Ads Masterclass, but 
we also created:

P.S. Subscribe to our YouTube channel if you 
want more regular content and guidance for free.

Jeremy Blossom 
CEO, Strikepoint Media
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https://www.strikepointmedia.com/blog/ecommerce-marketing-guide/
https://www.instagram.com/reel/CiXjwm4DCiv/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/Ch29aKFpvNv/?utm_source=ig_web_copy_link
https://www.strikepointmedia.com/blog/ecommerce-marketing-guide/
https://www.instagram.com/reel/CiXjwm4DCiv/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/CiXjwm4DCiv/?utm_source=ig_web_copy_link
https://www.instagram.com/p/Ch29aKFpvNv/
https://www.instagram.com/p/Ch29aKFpvNv/
https://www.instagram.com/reel/Ch29aKFpvNv/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/Ch-VyB0AU-S/?utm_source=ig_web_copy_link
https://www.instagram.com/reel/CiOPdAIsAwV/?utm_source=ig_web_copy_link
https://www.youtube.com/channel/UCzfhlrk4IDOgZLC5ZHdi2AA

